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FroM thE INbox

“To learn and 
understand the 
company’s mission 

and strategy, and 
developing an action 
plan we commit to 
achieve.

–Emman Escalona 
(Milk and Juice Division)

“Always   be  loyal  
to the company and 
make our  products  

always number one  in  
our hearts. 

-Ana Lahip 
(CMPC-PPIC)
”

“To help marketing 
and sales campaigns, 
I will promote our 

products to all persons 
I know putting a good 
word to encourage them 
to buy.

-Ana Marcaida 
(Corporate – Operations)

”
“To report incidents that 

can damage our products’ 
quality and image, for 

example those selling our 
expired products in the public. 
To cost cut in our office supplies 
and electricity, for example by 
turning off my computer during 
break time. 

-Malou Molina 
(Corporate – Finance)
” ”
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Jose Maria A. Concepcion III
President & CEO

PrESIDENt’S MESSAgE

Congratulations on our 54th year! It is with deep appreciation and 
gratitude that I share another milestone in our corporate history 
with all the men and women of RFM.  Our company has been 

truly blessed all these years, but the gains and achievements would not 
have happened also without the hardwork and dedicated pursuit of our 
respective objectives and goals. 

to tEAM rFM:

It has not been an easy ride and we are all witness to a number of 
success and challenges in the various parts of our business.  These are 
all part of our company’s journey in trying to fulfill our mission to bring 
affordable quality food and beverage products to all the Filipinos.

But we continue to be bullish as we see a much better business 
climate and many triumphs in our company such as the continued 

market dominance of our Selecta Ice Cream joint venture as well as the market leadership of our Fiesta 
in the whole pasta category.  We see emerging winners as well in the Selecta milk and Sunkist beverage 
businesses, and continued business gains in the flour and flour-based businesses.

All these achievements have not gone unnoticed, even by the investing public and fund managers 
that we often meet.  I can say that RFM has become one of the darling stocks in the country today because 
of its consistently growing business and profitability, and its focus on the food and beverage categories 
especially in the growing local consumer market. From a price of P1 per share at the start of this year, our 
stock has been rewarded with a better valuation of over P4 per share in a span of about 8 months! At least 
we now see a better appreciation of our business closer to its real value. And we thank the investing public 
and our shareholders for their renewed trust and confidence. 

Thus, we shall continue to improve our business model.  The reality in any entrepreneurial journey 
is to always assess the business model that will further strengthen the position of the company.  We are 
not insulated from this reality, thus we are always in the process of examining where we are good at and 
where we should focus our management attention and resources moving forward. This means that we 
will have businesses that we will have to either let go or allow consolidation or strategic partnerships.  
This also means that we will have to expand our other businesses where we are good at, focusing on 
maximizing opportunities and its growth potential.  This will be done organically or through acquisitions 
or joint ventures. 

RFM is in the midst of all these changes; truly an exciting period, but as the dust settles, we should see 
a much stronger RFM in the years ahead. We shall count on you to make this happen.

Let’s go for growth!  One RFM.
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FroM thE EDItor-IN-chIEF

Atty. Rowel S. Barba
VP - Corporate Legal and HR

Things could not have been more exciting as we 
approach the penultimate quarter of the year.

Despite the many challenges on the political front, 
we bore witness on how the Filipino spirit of bayanihan 
emerged unscathed from the worst pounding of 
Habagat rains, the dramatic climb of our country’s 
competitiveness ranking, and the limelight currently 
enjoyed by our economy as it is hailed by both local and 
international institutions as one of the most resilient 

in the world.  It is no wonder why business experts and analysts 
anticipate that the Philippine growth story will soon reach its 
“sweet spot” – a window of opportunity that we cannot afford to 
miss.  

Here at our RFM home, we reflect these milestones as we 
gear towards realizing our projected growth.  Our individual 
achievements, no matter how big or little they may be, contribute 
a valuable part to our own RFM growth story.  It is thus only fitting 
that we pay tribute to these achievements in this issue of Food On 
The Table as we report on the recently-concluded 2012 Annual 
Stockholders’ Meeting, the 2012 TOSP Awarding Ceremonies, 
URIC’s Red Balloon Day, our very own Sunkist’s partnership with 
the popular Angry Birds trademark, GO NEGOSYO Tours, ICC’s 
Ugnayan, CMPC’s CSR Activities, among many others.

And, of course, what can be more exciting than celebrating our 
54th founding anniversary this month!  As in the previous years, 
we have lined up memorable activities to celebrate this milestone 
and which I am confident will continue to inspire us in the years to 
come.  I do hope that apart from our daily grind, we will dedicate a 
part of our time to take part in these activities and help make our 
celebration a momentous one.

Have a leisure reading!
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2012 ANNuAl StockholDErS MEEtINg

The theme of the 2012 Annual Stockholders’ 
Meeting was “RFM rebounding for growth.” 
Has RFM rebounded? To answer the 

question, the Management presented to the 
stockholders the performance of the Corporation 
for the year through an audio-video presentation 
or AVP, instead of the usual slide presentation of 
the President’s Report. The AVP was hosted by 
Chal Lontoc,  a TV host personality, who was able 
to interview some of the officers  behind RFM’s 
path towards growth. The officers confided that 
the journey towards recovery was not an easy ride 
though, considering that the company coming 
from a good performance in 2010, was not 
spared from the impact of global uncertainties 
in early 2011.  What’s interesting is the fact that 
an RFM share in 2010 was less than P0.50, then 
it climbed up to P1.00 in the succeeding year. At 
present, RFM share price is almost P4.00, much 
to the stockholders’ delight. So how exactly did 
RFM surpass last year’s difficult times? 

Was it the Magnum Craze? Many 
speculate that it must have been 
the spectacular  introduction of the 
Magnum Belgian chocolate ice cream 
which catapulted the RFM shares to its 
phenomenal high. The Magnum together 
with other Selecta ice cream products in 
fact contributed to the rebound of RFM as 
confirmed by no less than the Managing 
Director and CEO of URIC, Mr. John 
Concepcion. He reported that Selecta ice 
cream had captured a dominant share of 
over 71% of the ice cream market coming 
from around 66% at the start of 2011.  
Selecta ice cream has in fact become the 
“ice cream ng bayan”.

Not to be left behind by Selecta ice 
cream is the RFM Fiesta pasta that has 
grown remarkably in recent years and 
is now a solid market leader in the pasta 
category.  As we all know, the Fiesta pasta 

Has RFM 
rebounded 

for 
Growth? 

is manufactured and distributed by the 
White King Division of the RFM Flour-
based group, the biggest component of the 
RFM business. When asked about Fiesta’s 
success story, Ms. Marie Young, White 
King’s General Manager, admitted that the 
key really is the pasta plant that was put up 
in 2008. It enabled RFM to meet customers’ 
demand especially in the last quarter of 
the year. The sales of Fiesta Spaghetti was 
close to hitting the P1 Billion Peso mark. 
This pushed up Fiesta market share in its 
biggest key account to 35% by yearend 2011 
from 28% in January last year.

The introduction of new RFM products 
such as the Sunkist 1.5 Liter, Swift Karne 
Norte Swak Pack, Swift Corned Beef in 
pouch and sachet formats and the re-
launch of the super chocolate flavor Selecta 
Moo, among others, were also instrumental 
in RFM’s effort to rebuild itself.  RFM shares 
also gained confidence in the investors 
when the company entered into a joint 
venture agreement with Engrain, a leading 
flour research and development company 
in the US which specializes in innovative 
product, to improve bread volume, 
optimize pasta texture and enrich baked 
goods. The fact that  RFM was assigned 
as the exclusive selling and distribution 

arm of Dole Philippines in selected 
modern accounts and in all secondary and 
downline accounts nationwide also helped 
lift the revenues of the company. 

In sum, it was the commitment to the 
goals and strategies of the company that 
made RFM rebound for growth, according 
to Mr. Felicisimo Nacino, Jr, EVP & COO. 
Thus, campaigns to strengthen brand 
equity and continuous product innovations 
have influenced the shift in buying pattern 
and frequency. They also heightened 
efforts to upgrade production capacities 
and efficiencies, cost cutting in the areas of 
operations, production, logistics and sales 
and distribution. Finally, they strengthened 
the sales and distribution infrastructure, 
rationalized the set of distributors and 
dealers and upgraded the systems that will 
lead to better servicing of RFM customers.  

The meeting ended with a 
commitment from the company, through 
FNJ,   “to continue finding ways to increase 
the shareholders value to the company 
by searching for game-changing ideas, 
either in products or in the operations in 
order to establish a solid track record of 
increasing revenue growth and consistent 
profitability”.  

Atty. Angeline Lim
Legal Counsel  

Corporate
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Unilever RFM Ice Cream Inc. 
(URICI) formally launched 
the “Help A Child Smile” 

Fundraising Campaign in Manila 
last June 27, 2012, with the 
celebration of Red Balloon Day in 
the Selecta Offices in Manggahan, 
Pasig. The Red Balloon is the global 
icon for the said campaign, which 
is a partnership between Unilever 
Foundation, and Save the Children. 
URICI spearheads the Philippine leg 
of this global initiative.

Save the Children is the world’s 
leading independent organization 
for children, working in over 120 
countries with a track record of 
success in delivering emergency 
response, as well as long-term 
sustainable change for children all 
over the world. In the Philippines, 
StC directly reaches more than 
500,000 young boys and girls, 
providing them with long-term 
support and improving the quality 
of their individual lives.

Red balloons were deployed 
all over the Selecta Offices in the 
evening of June 26 in preparation 
for the June 27 kick-off. The launch 
included a road show for various 
departments within the organization 
to introduce the campaign as well 
as Save the Children Philippines, 
after which the coin banks were 
turned over to key teams to gather 
donations for the project. 

Selecta celebrates 
    Red Balloon Day

IN FocuS
Isay Roque
Corporate 
Communications 
Supervisor
URIC
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Sunkist 
got angry

Angry Birds the perfect partner for 
Sunkist.

 
After which Senior Brand 

Assistant Irish Solis and the rest 
of the Beverage Marketing team 
for Sunkist outlined the new-look 
packs that featured a specific 
Angry bird on every Sunkist Juice 
flavour packs. The iconic red, 
yellow, blue and black birds were 
placed on Sunkist Apple, Mango, 
Orange and Grape flavours 
respectively.  The packs also 
featured a “collect 8 standees” 
promo for the back of the 235 ml 
packs where consumers have to 
collect 8 birds to win a limited 
edition Sunkist kiddie bag. 

The Brand Management team 
also laid down the aggressive 
marketing support. Ranging from 
TV and Radio commercials, LED 
Billboards and various below-the-
line activities aimed to grow the 
ready-to-drink juice in tetra market, 

where Sunkist is the only local 
player. 

The program was capped with 
Modern Trade and General Sales 
Group Managers Alwin Magpantay 
and Aden Torres giving their buy-
in and commitment to achieve the 
sales targets for Sunkist Angry Birds 
in Tetra packs and cheered the co-
branding tie-up. 

The Sunkist Angry Bird packs 
will be available for a very limited 
time so catch them before they fly 
away!  

What happens when you 
combine one of the 
world’s most popular 

juice brand with one of the most 
popular downloaded mobile 
game? You get one of the most 
exciting kiddie beverages that 
is taking the store shelves by 
storm.

Last June 11, Sunkist Beverage 
Marketing officially launched the 
Sunkist Angry Bird limited edition 
tetra-packs. The famous characters 
form the extremely popular mobile 
game, Angry Birds featured on 
Sunkist’s tetra pack juices. 

The program started with a 
review on the consumer landscape 
and backgrounder why the 
partnership took place and why was 

IN FocuS
Cris Canaria II
Brand  Manager 

Beverage



8

youth, who have learned much from his 
example as Joecon.

Fifty-one years after, TOSP 
continues to be stirringly relevant, both 
as an awards program and a youth 
movement. 

This year, much has been said 
about TOSP. From the stolen kiss from 
the President of the Philippines to the 
celebratory Choosing Leaders feature of 
Maria Ressa, the news about this year’s 
selection was positively trending, that 
it even landed a page in Vietnamese 
and San Diego-based newspapers. And 
thanks to Maria Ressa, their quotable 
quotes during the National Interview 
and Judging made the tag ‘#TOSP’ 
trending in Twitter. 

But there are behind-the-scenes 
stories that barely reached the pages 
of national news or get into the 
trending topic of the social media. 
These stories were beautifully hidden 
in the youth activities, written essays, 
and featured stories compiled in a bid 
book submitted to the TOSP National 
Secretariat by this year’s TOSP 
awardees. And these stories inspired 
and moved the notable and prominent 
Filipino leaders who composed this 
year’s National Screening Assembly 
and Judging and Interview Committee 
to tears. These young individuals gave 
them a glimpse of what these future 
leaders can do and affirmed their 
individual beliefs that indeed, change 
is happening.

thE StorIES 
bEhIND 
THE 2012 TEn 
OuTsTanding 
sTudEnTs Of 
THE PHiliPPinEs 

The Ten Outstanding Students 
of the Philippines is a 
continuing vision of two 

Jose’s, born in different generations 
under different circumstances.

(Second Row, from left to right) RFM Foundation President, Ms. Marie Concepcion-Young; National Book Store 
President, Mr. Alfredo Ramos; RFM Chairman and TOSP Founder, Mr. Jose S. Concpecion, Jr.; Commission on 
Higher Education Chairperson, Dr. Patricia Licuanan; RFM Corporation President and CEO, Mr. Jose Ma. A. 
Concepcion III; Vice President and Head of HOME Marketing for Voice and Micro-Business of PLDT, Patrick S. 
Tang. (First row) The Ten Outstanding Students of the Philippines with President Benigno S. Aquino III.

The first Jose paved the way for 
independence and died by firing squad. 
Jose Rizal lived and died a hero whose 
nationalism was instilled by a household 
who called him Pepe.

Sixty-five years later, a visionary 
who was aware of Rizal’s unwavering 
conviction on the Filipino youth as the 
fair hope of motherland, commenced a 
Rizal-inspired awards-program to honor 
the tertiary students who are exemplars 
and leaders in the academic field and in 
their contributions to society, with the 
hope of inspiring others. Thus, on the 
100th birthday of Rizal, 1961, the Ten 
Outstanding Students of the Philippines 
(TOSP) was aptly established. Jose S. 
Concepcion, Jr. is a modern-day hero 
whose idealism continues to fuel the 

KEnnETH isaiaH i. abanTE
BS Management Engineering, Minor in 
Philosophy
Ateneo de Manila University

A class valedictorian from 
grade school to college, Kenneth 
views excellence as a means to serve. 
Despite graduating as Ateneo’s Class 
Valedictorian, he opted to work with t h e 
government instead of the private sector as a step 
closer to his 10-year goal of going back to Bicol to organize 
local industries and enterprises.

angEliTa a. bOmbarda
BS Psychology
De La Salle University

As a scholar and fellow of 
various journalism programs 
from New York Times to Singapore 
Management University, Angel is a 
firm believer in Jose Rizal’s ‘the pen 
is mightier than the sword.’ She sees her 
passion in writing as a contribution to society, h a v i n g 
recently bagged the Don Carlos Palanca Memorial Award with 
her essay, On Being Filipino: A Citizen of the World.

The Ten OuTsTanding sTudenTs Of The PhiliPPines

Prim Paypon
RFM Foundation
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JErOmE V. daVid
BS Industrial Management Engineering
De La Salle University

Jerome has represented 
the Philippines in a variety of 
international assemblies such 
as the ASEAN Youth Forum and 
made his country proud being the 
‘voice of the youth.’ To make sure 
that he professionalizes his passion for h i s 
profession, he helped developed leadership capacities of 
industrial engineering students nationwide. 

JOHn micHaEl f. dEllariarTE
Doctor of Medicine
Ateneo de Zamboanga University - 
School of Medicine

Mike set up the Halfway House 
Project for expectant mothers made 
out of PET bottles. His floating 
ambulance project has transported 
sick people from one side of town to the 
health center located on the opposite side 
of the lake. He has facilitated the creation of yellow 
boats, which brought the children across the lake so they can 
go to school.

daniEl PHiliP V. dy
BS Business Administration, Major in 
Management Honors’ Program
Ateneo de Naga University

Passionate about promoting 
Bicol’s indigenous materials, Scud 
volunteered his time and resources 
in co-founding Mr. Kengkoy, a social 
enterprise which advocates for culture 
preservation. He has helped mothers in B r g y . 
Masnog have a sustainable livelihood. He is proud of their 
organic backpacks that were woven by the mothers living at 
the foot of the beautiful Mayon volcano.

Jay-r m. mEndOza
Bachelor of Secondary Education, Major in 
Mathematics
University of Rizal System - Morong 
Campus

Migo founded the Leaders 
in Motion, which aims to change 
the political landscape for the 
youth in the province of Rizal. 
With this endeavor, the residents o f 
Rizal can be assured that their young leaders a r e 
capable of providing a principle-centered leadership and good 
governance. 

ruTHEll a. mOrEnO
Bachelor in Special Education, Major in Teaching Children with 
Mental Retardation
West Visayas State University

Inflicted with lupus, Ruthell did not allow this to stop 
her from touching people’s lives. She paid for miscellaneous 

school fees and supplies for five 
indigent students at the San Fernando 
Elementary School and sponsored 
school supplies of 20 indigent 
elementary students. To make sure 
that lupus patients are surviving the 
signs and symptoms of the disease, 
she established the Lupus Support 
Group of Panay, Incorporated.

maria Janua b. POlinar 
AB Political Science
Central Mindanao University

Janua was brave enough to admit 
that she was sent to school by the 
leftists to recruit new members, but 
was bravest to switch, clamor and 
push for good societal change. She 
moved for electoral reforms through 
various education initiatives and led 
efforts to combat rising prevalence of drug 
addiction in her community.

KurT gErrard T. sEE
BS Applied Economics
De La Salle University – Manila

Kurt entered debate in college 
to help him with stage fright and 
stammering, and he ended up as one 
of the Top Ten Best Speakers in Asia. 
Through debate, he continuously 
rekindles social consciousness and 
empathy among the youth. He has been 
instrumental in empowering aspiring 
young students to be good debaters as well through his active 
community involvement setting up the Balboa Cup of the 
Children’s Museum and Library, Inc., the Binondo Schools 
Debate Camp and the Filipino-Chinese Debate Consortium.

Juan carlO P. TEJanO
BA Political Science
University of the Philippines – Diliman

JC has dared to question the 
status quo. Motivated by an inner 
drive to protect the rights of the 
marginalized, he has risen up to the 
challenges of setting up an opposition 
political party in his university to 
advocate a variety of causes. As a 
student funded by the Filipino people, he 
strongly believes that it is his personal duty 
and obligation to become an iskolar para sa bayan.

Indeed, the shining example of Pepe and the motivation 
of Joecon to leave a youth legacy called TOSP are lived out 
by these youth leaders who are the hope of the youth. And 
just like Pepe and Joecon, these young leaders will soon be a 
household name synonymous to a life led, learned and served 
for a cause greater than one’s self.

Special Thanks TOSP Alumni Community: Pamela Asis-
Layugan and Johncy Concepcion for the impact statements and 
Mina Akram for the Malacañang photo. 
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go NEgoSyo tourS

MVP BOSSIngS

go negosyo and PLDT SME nation gathered all of the MVP Bossings last September 19 at the Museum of the Filipino People for the Bossing 
Banquet, an annual gathering of entrepreneur-awardees in celebration of their contributions and achievements in the Philippines. RFM President 
and CEO Joey Concepcion gave a short and rousing speech about the real challenge in entrepreneurship today, which is to share the wealth with 

the small and medium enterprise and help them do their share in nation-building.

CITEM

In partnership with the Center for International Trade 
Expositions and Missions, go negosyo mounted an 
Export Coaching Seminar, a boost-camp for exporters 

in order to inspire them to continue their entrepreneurial 
journey and to reinforce their knowledge in doing 
business in the export industry. RFM Vice President for 
Corporate Planning and go negosyo’s Executive Director 
Ramon Lopez delivered a message which recognizes 
exporters and the role that they play in the Philippine 
economy. He also emphasized the importance of 
continuously improving their craft to be at par with the 
international competition that they are facing.

PLDT

go negosyo, represented 
by its Executive Director 
Ramon Lopez, participated 

in the last leg of PLDT SME nation's 
Success Talk, which was held at 
the Marriott Hotel last August 15. 
This program aims to inspire and 
encourage aspiring “negosyantes” 
by learning from the stories of 
successful “bossings” who were 
able to establish themselves from 
scratch.
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DAgUPAn

go negosyo held the second run of 
the Young Entrepreneurship Summit 
last August 31 at the University of 

Pangasinan in Dagupan. Around 4,000 
participants who are mostly from the 
youth and the SME sectors attended the 
whole-day event which featured successful 
entrepreneurs from Manila and Pangasinan, 
as well as go negosyo mentors who have 
talked about pursuing one's passion, starting 
a business, and financial literacy.

LBC

LBC Solutions President Mike Camahort and go negosyo’s founder Joey Concepcion launched the LBC KaBiz, a program intended to assist SMEs 
in their logistical needs, last September 17 at The Den, Marriott Hotel. LBC KaBiz aims to provide opportunities to go negosyo’s community of 
entrepreneurs through LBC’s extensive logistics network and corporate service offerings. Also launched during the event is the LBC KaBiz card, 

which provides discounts and freebies to cardholders.

LUCBAn

True to its commitment to promote 
entrepreneurship among Filipinos, 
go negosyo brings the advocacy 

closer with the first run of the Youth 
Entrepreneurship Summit, which was held 
at the Southern Luzon State University in 
Lucban, Quezon last August 24. go negosyo 
emphasized the need for young Filipinos to 
pursue their passion, and to hopefully tread 
the path of entrepreneurship to improve 
their lives.
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     WINNING 
TEAM

thE MAN bEhIND A
ExEcutIVE ProFIlE

Honest, straightforward, fair and compassionate are the words you will hear 
from colleagues and staff when asked to describe VP for Sales Eduardo “Ed” 
Policarpio’s most admirable traits. Ed joined RFM in the last quarter of 2010 

just as the organization underwent restructuring to allow more focused efforts 
in the respective critical functional areas of marketing, sales and operations. In a 
span of almost two years, he was able to revitalize the Sales Group by beefing up 
its manning complement, setting up structures and systems in place, introducing 
innovative projects aimed at penetrating new channels to increase product visibility 
and forging new partnerships through distribution agreements to maximize RFM’s 
wide distribution network. 

GETTING INTO THE SELLING BUSINESS
When Ed graduated with a BS Medical Technology degree at UST 

and passed the licensure exam in the same year, he opted to work as a 
medical representative instead of pursuing med school. He started his 
sales career at a pharmaceutical company E Merck in 1982 and his first 
assignment was in Cagayan De Oro and Cebu three years after. He went 
back to Manila when he got promoted in 1985. He practically covered 
the Luzon, Visayas and Mindanao in his 12 years’ stint with the pharma 
industry. An opportunity to work for a fast moving consumer goods 
company came in 1995 and he transferred to URC. His 15 years with 
the company further honed his competence in sales and leadership as 
its National Sales Manager. 

EDUARDO MACHADO POLICARPIO
Vice President, Head of Sales

BORn: September 25, 1961 in Manila
EDUCATIOn: 
Finished high school (1978) and 
BS Medical Technology (1982) 
at University of Santo Tomas, Manila
 

TRACK RECORD:
Vice President - Head of Sales (16-Dec-2010 to present)
national Sales Manager, URC (1995-2011)
District Sales Manager, E Merck Inc. (1983-1995)

12
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Ed POl in THE EyEs Of His 
cOllEaguEs and sTaff:

“His most admirable trait is his 
PATIENCE and his openness to view 
things positively and his ability to 
keep his composure despite all the 
challenges facing him.” –Charmaine 
Bautista, VP Marketing

“Ed is a very cool person in work 
and in play. He is very approachable 
too...“ –Choy Bacsa, VP Operations

“EMP is a nice person, 
approachable and very 
accommodating. He always find time 
to discuss things with you either 
issues/problems or opportunities. He 
easily understands you once you lay 
down your cards and offers insights/
inputs for improvement.” –Dan 
Astrero, Logistics

“This is how I describe EMP on 
three cents worth:

E – Energiser – he will really 
drive you crazy.
M – Mabait – trabaho lang 
walang personalan
P – Positive – do it all possible”

–Alwin Magpantay, GSM DAG

“EMP has a sharp mind/ 
memory but at the same time has 
a selective memory gap.  When we 
commit targets, he always forgets the 
conservative number/ low side but 
very sharp and always remembers 
the stretched and more challenging 
target.  Good thing, more often we hit 
what he only remembers. He is also 
a quick and sound thinker.  When 
you present a situation, he always 
has an insight yet has time to listen 
to our suggestions.  Another trait is 
his being compassionate but firm at 
the same time.  Compassionate as he 
minds the welfare of the sales team 
such as improvement of some of our 
selling tools like laptops, increase 
on per diem, incentive scheme, etc.  
He is firm as there is no concession 
when integrity is at stake.” –Aden 
Torres, GSM MT 

 “A very simple, soft spoken and 
honest person (parang father like 
figure lang). He respects the inputs 
and opinion of others irregardless 
of what position you are. He works 
on trust and integrity. “Ball park 
figure,” “Granting,” “Whatever its 
worth” are expressions you would 
commonly hear from him during 
meetings. He loves to eat anything 
at kumakain sa canteen walang pili 
pili kahit mga carinderia kain yan 
ahente kasi hehehe!” –Jojit Pacao, 
SSTM

A PROUD SON
Though all 

four Policarpio 
children were 
born and raised 
in Manila, Ed’s 
parents Rafael 
and Maria were 
originally from 
Romblon. He is 
the youngest of 
four siblings – two 
brothers and one 
sister. His father, 
who was a lawyer 
by profession and 
former Chief of 
the Alcohol Tax 
Division in BIR, had a strong influence on 
Ed’s values, work ethics and integrity. Ed is 
proud to point out despite the unpleasant 
reputation of some BIR officials, his father 
raised them with integrity and within the 
lifestyle they can afford. He fondly recalls 
those times when his father would bring 
him to work and arriving at his 7th floor 
office, they would always be greeted by the 
janitor who’s mopping the floor around 
that time. There was even one time they 
had to stay at the driveway of BIR because 
they came so early the building is still 
closed. Ed also comes to the office early, 
and like his father, he is often greeted by 
the janitor earnestly mopping the floor. 

SOURCE Of PRIDE AND JOy
Ed’s source of pride and joy is his 

own family – Emilda, his wife of 27 years 
(and counting…) and daughters, Arianne 
Jane (26) and Shannon Jane (23). Like any 
typical father, he speaks proudly of his 
daughters’ individual accomplishments 
– the eldest recently got promoted as 
Production Manager in just a span of two 
years while the youngest is about to finish 
a degree in Culinary Studies. Even though 
his line of work demands that he is always 

on the road, Ed knows that time spent 
with family will always be top priority and 
compromises to be made are mostly on his 
part. “Actually, yun iba nagtataka noong 
hindi pa uso ang work-life balance before, 
I was already practicing it. Naturally, it 
has compromises. More often, ako yun. 
Ako ang may final stretch.” He sees to it 
that weekends remain a day for his family 
– malling, movies, dining out – spending 
quality time together. Now that his 
daughters are all grown up and pursuing 
their own careers in Sydney, Australia, 
weekends are still devoted to family with 
a slight variation – Saturdays are usually 
spent at the gym with his wife and Sundays 
are Skype-ing time with his daughters to 
catch up with their goings on.

A WINNING TEAM
The road was not easy for Ed when he 

first took on the leadership role in Sales. 
Almost two years after he came in, he is 
pleased with their achievements, “In terms 
of the Sales structure, to some extent we are 
moving forward. We have improved the 
selection of distributors, although it is not 
yet perfect. We have initiated Project RFM 
for downline, E-KAS where we would like 
to zero-in on retail execution.” If 2011 saw 
a relatively marked improvement in the 
Sales team, Ed sees 2012 as another year for 
fine tuning the areas for improvement such 
as vendor management, training programs, 
fixing profit leaks and elimination of 

hanging balances. 

As a leader, Ed is 
highly regarded by the 
team he leads. His personal 
definition of leadership is 
“the ability to let the people 
do what you want them to 
do in a way that it is not 
being done forcefully, but 
with the idea that there is 
buy in to that direction.” 
He cites that he never 
had any difficulty in 
making hard decisions 
early on in his career 

because expectations are made clear and 
understanding is sought at the onset. 
He recognizes the value of teamwork in 
any leadership role, “you cannot win a 
basketball game alone, it is always with a 
solid team that spells success.” Ed hopes to 
leave the Sales organization as a solid team 
– competent, efficient and self-starter. This 
is only possible when a unified structure is 
in place, where systems and processes are 
enhanced, and its integrity secured. This is 
his goal, his legacy to RFM.

(L-R) EMP’s pride and joy: eldest daughter Arianne Jane, wife Emilda and 
youngest daughter, Shannon Jane.

Beaming EMP celebrated 
his 50 golden years last 
year.

13



14

hr IN ActIoN
rfm gETs PHysical!

July 2012 was dubbed the health and wellness month as RFM employees were treated to a series of activities 
aimed at raising health awareness at the workplace. RFM through its Corporate Clinic partnered with various 
healthcare providers to provide free consultations, medical screening and fitness exercises to promote a more 
active and healthier lifestyle. Each of the activities was aptly titled to capture the main theme for the day: Health 
Matters (July 16), Fast Break to Fitness (July 23) and Are Your Bones Healthy Enough? (July 27). Hopefully, our 
employees will heed the call for a healthy lifestyle and be more productive team members of RFM.

–May-Ann Villanueva

a. Wellness consultation with gardenia
b. Exercise Demostration with the 
   Fitness First Team
c. Bone Scanning Consultation from 
   Biofemme
d. Product display of blood pressure    
   monitoring devices from Wellness Pro
e. nathrapharma giving samples of their 
   products
f. nurse Jovelle giving away Breast 
   Cancer pamphlets from glaxoSmithKline

a

b

c

d e

f

Recognizing the importance of 
ensuring its employees’ good health 
and well-being to achieve total 
productivity at work and comply 
with health standards, MJ Medical 
team conducted a halfday wellness 
fair at MJ Plant last June 22. As tied 
up with different pharmaceutical 
companies, the following screen 
tests were administered for free: 
Nerve Testing to re-energize the 
nerve, Liver Screening to restore 
the liver to a healthy condition, 
Body Mass Index (BMI) to address 
areas of imbalance in the body and 
Skin Test to identify skin sensitivity.

–Mercy Coronado

WEllnEss fair 
aT milK & JuicE
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The first module of Ugnayan 
covered topics on communication 
and introduced the Understanding-
Acceptance-Ownership Principle. 
A total of 5 sessions were held 
from August to September, with 
representatives from various 
departments sharing their insights 
and experiences on how respect, 
perspectives and face-to-face 
communication help in fostering 

better relationships especially in the 
work setting. 

“Ugnayan: Communication & 
UAO” is the first of a series of modules 
on values formation and capacity-
building that will be facilitated by HRD. 
The next topics shall reinforce the 
equation that good communication = 
good relationships = business success.

–Clarice Joy San Jose

ICC values the importance of communication in our 
everyday lives that is why the Ugnayan Program was re-
launched. Ugnayan, the Tagalog translation of ‘connection’, 

is a communication and relationship-building program of 
HRD that encourages open dialogue and interaction among 
all the employees through learning activities and group 
dynamics. 

The Department of Environment and Natural Resources 
implemented an environmental program nationwide called 
“Adopt an Estero Program”. CMPC & BEVCo employees in 
coordination with Brgy. Pulo Representatives and NGO, YES 
Import/Export Corp.and APEC Development, continued the 
Clean Up and Tree planting activities on September 20 at NIA 
Road, Brgy. Pulo Cabuyao Laguna. All participants actively 
shared time to help clean the estero and planted trees. This 
is a shared responsibility of the companies and the residents 
of NIA Road. One of the goals of this program is to encourage 
the residence along NIA Road to become actively involved in 
the protection and management of environmental resources. 
This is not just the beginning but a lifetime commitment to our 
neighborhoods. Happy planting!!!  

–Kreestine Austria

Every year CMPC team 
reserves a special day to 
make a Difference, our 
commitment to Philippine 
Red Cross - a noble act of 
saving one’s life through 
blood donation. Blood 
Letting activity for this 
year was held on July 
20. Together with the 
medical team of PRC, the 
activity was a successful 
one. Though we had 
lesser number of donors 
compared from last year, 
still we never failed to give 
and extend our support to 
our brothers and sisters 
who needed the most and 
also a feeling of fulfillment 
was seen from all blood 
donors.  Our theme for 
this year “Donate Blood 
and Make a Difference- 
Give Blood, Give Life”. We 
look forward to seeing 
more blood donors next 
year!

blOOd lETTing PrOgram

icc Hr 
‘‘ugnays” 
EmPlOyEEs

cOrPOraTE sOcial 
rEsPOnsibiliTy 
PrOgram
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SoCIAL ACCoUNTABILITy oRIENTATIoN 

lIttlE StEPS to BIG WINS
With our goal to 

improve the level of 
our services to our 
stakeholders, Flour HR 
team, as part of its little 
step towards big wins, 
we conducted cascades 
and orientation to 
improve implementation 
on our different HR 
services.  Some of these 
little steps that we took 
are the following:

CASCADE of TIMEkEEPINg PoLICy

HR conducted Social 
Accountability (SA) orientation 
to the regular employees of Pasta 
Contract Mfg. Division on June 4 
and to its manpower agencies on 
June 15.  The Social Accountability 
is a code of conduct that contains 
guidelines set by McDonalds for 
their suppliers to comply. 

Its contents include the 
employment practices, working 
conditions and working hours, 
training, health and safety 
provisions. This applies not 
only to Pasta Plant but also to its 
manpower agencies that render 
their services to Pasta Plant. 

To verify implementation 
of the policies and guidelines, 
the IQA team composed of HR 
and QA of Pasta and Interbake 
will conduct the internal audit.  
Initially, HR Flour conducted an 
audit to identify and work on the 
gaps. In this way, the policies and 
procedures are standardized and 
documented to prepare the Pasta 

team for the next audit to be done 
by the IQA team

We hope that through these 
little steps, we can make small 
wins and eventually turn it into big 
wins. We believe that if things are 
clearly communicated, understood 
and accepted, people would be 
accountable for their actions.  
When we are able to do it, the little 
steps become tools to big wins. 

We conducted a series of orientation 
on the existing timekeeping policy from 
June to July to all employees.  The primary 
objective of this project is to cascade the 
existing timekeeping policy and ensure 
its proper implementation with a premise 
that “what is not known, cannot be 
done.” We did this by partnering with the 
Department Supervisors who were invited 
to be part of the session as timekeeping 

related matters raised by members of their 
team were clarified and resolved.  The 
cascade is also a helpful tool for possible 
improvements on some existing policies 
and procedures in the future.

The orientation covers policies, 
procedures and methods on payroll 
processing and filing of timekeeping  
documents.   

HR Assistant Eloi Bondoc led the Cascade on Timekeeping 
policies to FBG employees

–Eloisa Bondoc
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Just like in the sporting world of basketball, 
a third quarter period lead is essential and 
very vital in winning the game as it gives an 

advantage going to the last quarter. Catching up 
is always at a disadvantage psychologically…  
So with our business, we must prepare for the 
busiest months of the year (SOND), with finesse. 
The execution of strategies as agreed upon 
starts in September and just like in the past, 
Central Luzon team (Roland Feliciano/Dindo 
Zarate/godrick Opiana/Annabelle Basihan/
Eugene Torres and Dennis nicomedes) is always 
ready to the challenges of implementing agreed 
directions. They’ve been there before and the 
learnings they acquired through the years made 
them savvier. 

The Central Luzon team also known 
as “Jaguars” understands very well the 
importance of making the strategies worked 
smoothly to the Distributors and the trade 
as well, because hitting the agreed bigger 
volume in this year’s plan would make the 
company profitable… When the company 
is profitable, the Board of Directors will be 
HAPPY, the executives will be HAPPY, the 
Sales and Marketing will be HAPPY and 
everybody at RFM will be HAPPY.

It has been proven since time 
immemorial that nothing in this world 
can possibly be more important to human 
beings than HAPPINESS-  that of our own, 
those of our loved ones and friends,

Happiness as defined by psychologist 
is “Subjective well-being” or what we 
humans experience and generally regard 
as “authentic or true happiness,” as a 
dynamic interplay of three elements: 
“pleasure” or positive emotions, 
engagement and meaning. True 
happiness, in a nutshell, means having 
and nurturing as many positive emotions 
(love, delight, joy, gratitude, etc.) as we can 
in the course of our daily lives rather than 
negative ones (anger, distrust, shame, etc.) 
while simultaneously having, because of 
engagement and meaning, a sense that life 
is good and worth living largely because 
positive emotions and meaning naturally 
feed off each other. 

Research studies show that happier 
people tend to be healthier, more 

NEWS FroM thE JAguArS

HAPPINESS… 

successful, live longer and are more 
socially engaged. The implication here is 
that many of us have been looking at things 
the wrong way in that we don’t need to be 
successful, desirable or have more money 
in order to be happy. Rather, it works the 
other way around; just strive to be happy, 
and everything else will follow.

People having strong family ties 
and friendships are consistently happier 
than those without familial and social 
connections. Married people are generally 
happier. It doesn’t matter whether married 
couples have children or not. Individuals 
who grew up in good homes and intact 
parental marriages end up happier 
later in life than those who are products 
of divorced couples, broken homes or 
environments with high conflict.

Wealth, fame and good looks do 
not make us happy; researchers asked 
young adults what they wanted out of life, 
categorizing them into extrinsic (wealth, 
fame, good looks, etc.) and intrinsic / 
intangible (personal growth, community 
involvement, satisfying relationships, etc.). 
Consequently, extrinsic or tangible objects 
often don’t last. 

Results of the study revealed that 
subjects with intrinsic goals wound up 
happier than those with extrinsic ones. 
Even the ones in the latter group who were 

able to achieve their worldly goals such as 
“making tons of money” or “achieving the 
look they’ve been after” reported being 
less satisfied with their lives, having more 
negatives emotions such as shame and 
anger, and had more physical ailments. 
If anything at all, the study categorically 
proves the notion that happiness can only 
come from within. 

So, if you’re happy and you know it, 
start a “happiness wave”. The happiest 
people are those who are most engaged 
with others and not wrapped up in their 
own problems or gloomy views of the 
world. Just being happy or in good mood 
rubs off on people we interact with and 
makes them happy as well. One study 
has proven that happiness is indeed 
contagious. The study also established that 
happiness spreads out like a wave through 
an individual’s social network—or, on 
to friends of friends. This means that the 
more friends you and your friends have, 
more people are positively affected.

Thus, by just being happy, we can 
change the world for the better without 
doing anything else. The more positive you 
are, the more you spread positivity, and 
the more you’ll be happy.   So what are we 
waiting for? Let’s be happy and change the 
world! Sabi nga ni Senator/Manong Johnny 
Enrile, “Gusto ko HAPPY KA” As the song 
goes, when you’re smiling, the whole world 
smiles with you – by Louie Armstrong 

Our CEO, Joey Concepcion addressing our Happy Business Partners, the Distributors 
and Retail Franchise Managers (RFM) on a topic of ENTREPRENEURSHIP.

Larry Pablo
RSM Central Luzon
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ScooP oF Flour

“nunSense”- A Sister Act part 2, 
but this time these RVM Sisters 
representing nine  St. Mary’s 
Academy schools learned how to 
cook holiday & FIESTA dishes.

White King and other RFM products 
will be flooding their canteens soon. 

This group we called “nunSense”, a Sister Act. Religious Sisters from 
different congregations also eager to learn the rudiments of baking. 

It is really more fun in the White King Baking & Culinary Center.
Showing off her group’s finished product, Orange Rum Cake, is 
nova Esguerra of ICC R&D 

Baking Class part 2 posing for posterity. Budding entrepreneurs all – 
among them were managers, a professor, 1 from the Flour Division – all 
eager to start a new hobby and later perhaps a source of additional income 
as Prof. Vilma Sabiniano pointed out.

After a full day of working in the baking & culinary center,  Marlyn, Ronnie (our Lab 
Aide) and author, are all smiles as they view the work of the participants. Passion & 
talent – ingredients that count most in culinary arts are evident in their work.

Eager students watching closely what teacher Marlyn is doing 
before they start their own hands-on

bAkINg AND cookINg clASSES



Champorado
There is something uniquely pinoy about champorado that the essence 

of the dish itself is difficult to capture in any other language:  Chocolate 
rice porridge doesn’t have quite the same appeal as champorado, the very 
name of which alone can tickle taste buds and trigger cravings like crazy.  
Thick like only real malagkit rice can make it, and rich and chocolate-y 
the way we sweet-toothed Filipinos like it, champorado is up on the list of 
rainy day classics.  Pair with savory tuyo for a traditional take or simply 
enjoy on its own for an any-time-of-day kind of treat.

Arroz Caldo
The herby smell of ginger and 

the rich aroma of chicken broth are 
distinct flavors in Arroz Caldo that 
are strong enough to rouse a rumbling in the stomach.  Made with our staple 
rice, it’s like a savory version of champorado, only a lot more versatile.  Just 
like lugaw and Chinese congee, arroz caldo is a blank canvass for any flavor 
add-on you can imagine – heaps of toasted garlic, hard-boiled egg, bacon bits, 
chicken chunks, spring onions, crushed chicharon… one can go on forever.  
Whether you’re feeling under the weather 
or under the spell of a gloomy rainy day, a 
hearty bowl of arroz caldo will warm you 
up and lift your spirits.

Chicken Sopas
Chicken Sopas, or plainly—almost intimately—just sopas, is another classic 

comfort food and to many, a childhood favorite.  Everyone likes it their own 
way, perhaps the way our mommies or yaya’s used to make them: whether 
with large chicken chunks or thin chicken strips, thick and creamy or just milky 
and soupy.  The hit book series Chicken Soup for the Soul surely plays to the 
soothing and almost-therapeutic effect that sopas has in spades.  It’s a truly 
potent comfort food that keeps everyone coming back for seconds.#

A trIPlE 
trEAt oF 
rAINy SEASoN 
FAVorItES FroM 
WhItE kINg

White King got its Bowl Mixes 
campaign in full swing in July—
just in time for the rainy season, 
and with very good results—so 
here we dedicate an article to 
romancing the pinoy favorites that 
inspired this growing category.  
Slow down for a sip that’s sure to 
warm you up on chilly rainy days 
or during nippy   “-ber” weather! 
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1. maKE a cHEcKlisT Of PEOPlE yOu 
WanT TO giVE gifTs TO. This will 
give you an idea exactly how many 
presents you need to buy and how 
much money you need to spare for 
the items. More importantly, you will 
not miss out some recipients with a 
checklist.  When you’re too busy 
or stressed out, chances are 
you will forget some people 
and you only find out when 
you receive presents from 
them. Not that the other 
persons expect to receive 
something from you in 
return. Sometimes, it’s simply 
embarrassing to receive and 
not be able to give in return. 
After all, isn’t Christmas a time 
for sharing. 

2. caTEgOrizE yOur gifT rEciPiEnTs 
inTO grOuPs liKE family, OfficE, 
friEnds, gEndEr, agE Or sTaTus. 
Classifying your gift recipients 
into groups will surely help you 
save a lot of effort and time. Let’s 
face it, people have different needs 
and expectations. Different strokes 
for different folks. Children, for 
example, expect toys as presents. 
Men, unlike women, prefer gadgets 
over bags or shoes. The elderly will 
probably prefer items that will bring 
them back to memory lane. The less 
privileged will appreciate receiving 
basic needs which they themselves 
cannot afford. Buying similar items 
at the same time will save you a 
whole lot of time and energy. The 
last thing that you want to happen 
is to be hopping back and forth from 
the children’s section to the men’s 
department, then to the women’s 
store only to find out that you have 

forgotten to get something for your 
inaanak so you need to go back to the 
children’s store. The trick really is to 
buy items for the same group at a 
time. Thus, you may want first to buy 
toys for all the children that you will 

give presents 
to. Then, on your next shopping date, 
you can visit the mall or tiangge 
for bags or purses for all your lady 
friends or relatives, and so on and so 
forth.  

3. sET a budgET fOr EacH grOuP. The 
task does not end by classifying 
your gift recipients. Necessarily, you 
have to set a budget for each group 
to make sure that you don’t end up 
overspending or underspending for 
anyone group. Again, the amount 
can be relative depending on the 
group it is intended for. Normally, 

we set aside a higher budget for 
gifts for the family. The important 
thing is that everyone in your list is 
accounted for. 

4. sTarT sHOPPing Early.  As I have 
said, Christmas shopping for me 
starts in June. I get the luxury of 

time to buy wisely and not hastily. 
When you start early on, there 

is no pressure and you can 
take your time.  You buy only 
the item when you have a 
person in mind to give it to. 
Unless you intend to acquire 
the item for yourself, it could 
happen that what catches 
your fancy may be of no value 

to the other person. By the start 
of the “ber” months, you will 

be surprised at how many items 
you have accumulated without 

really feeling the pinch in your 
pocket.  Unlike if you join the 

shopping rush in December, you 
usually end up buying the wrong 

things for the wrong persons at the 
wrong price. Having said all that, if 
you still haven’t started with your 
Christmas shopping, it will save you a 
ton-full of stress if you finished it not 
later than the 1st week of December 
before you get caught in the frenzy 
of endless Christmas parties, end-of-
the year deadlines and never-ending 
vehicular traffic. 

5. WaTcH OuT fOr sTOrE salEs. 
Reputable stores go on sale on a 
regular basis and most of the time 
it pays to check out the sale items. 
Chances are you will find nice and 
quality gift items at very low prices. 
When we 
talk of cheap 

thE Joy oF 
hASSlE-FrEE 

chrIStMAS 
ShoPPINg 

lEgAl log

Christmas is that time of the year when people are freaked-out over what and 
how to shop for Christmas gifts without being emaciated in the process. While 
shopping per se can be an enjoyable activity (really, especially for us girls), it can 

be quite stressful and expensive especially when done during the yuletide. For one 
reason or another, we usually defer Christmas shopping until it is December which can 
be a horrifying choice. Why, with the whole population flocking all at the same time to 
the malls, bazaars, tiangges and what have you.  Just the thought of getting stuck in the 
traffic or being smashed in the middle of crazed customers and pick-pockets already 
gives me the shivers. So to make my Christmas shopping fun-filled and hassle-free, I 
have acquired the habit of doing my Christmas shopping as early as June. It may sound 
ridiculous but along with the other tips which I would like to share with you, they have 
actually proven effective for me over the years. I hope you find them useful too.

Atty. Angeline Lim
Legal Counsel 
Corporate

continuation 
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nEW JOB THIS 2012 - I’m just so excited 
to work in a new environment. I did not 
expect anything on my new job at RFM 

except that I think it will be very challenging 
for me since everything is new: the work and 
the people to work with.

WOrK
Before I officially join RFM, our 

manager invited me to attend the 
baking seminar conducted by our 
technical baker. From there, I realized 
that this is what I want to do. I am very 
interested in learning everything about 
my new job. My work is not just about 
baking but also an understanding 
about flour milling which is new to me 
since my previous jobs were related to 
food service and government agencies. 
Initially, I felt the pressure when I 
realized that I have little knowledge in 
flour milling.  But with the help of my 
co-workers, it became a step by step 
learning for me. They taught me the 
things I need to understand and work 
became easy because of their help. 

PEOPlE
I did not have a hard time in 

adjusting in this new environment 
because the people here are easy to get 
along with. The people are courteous, 
kind and approachable. They will help 
you on any inquiry you might have. 
Several events helped me to get to 
know my co-workers better:

flOur diVisiOn 
bOWling TOurnamEnT

It was my second month at RFM 
when we had a Bowling Tournament. 
At first, I was shy being a newbie.  
But, when it’s my turn to play, they 
started to cheer for me and it felt good. 
I realized that there is nothing to be 
afraid of because these people are 
warm and approachable.

rfm sPOrTsfEsT

It was my third month with RFM 
that a sportsfest was held. It was a 
great and fulfilling experience to 
participate in the said event. I enjoyed 
the practices because I got to know 
my co-workers better and I got the 
chance to bond with them. During 
the cheering competition and games, 
I have seen how supportive they are. 
Their energy and enthusiasm is so 
contagious. My kuyas’ and ates’ are so 

energetic despite their age (haha), so I 
thought I should also be like them. As 
a team, we are very eager to get the 
number one spot. Because of positive 
attitude, we became the champion in 
Volleyball competition! 

ValuEs
What motivates me to do good in 

my job today are not just the people 
I get to work with but also our SVP’s 
words, Mr. Nori Uy, who personally 
talked to me on my third day at work. 
I can remember telling my officemates 
that I had a headache after our talk. 
(Haha!). It’s because he will look at 
you straight in the eye and you can see 
that he can read what’s inside your 
head. But what I cannot forget are his 
words:       “I AM YOUR BOSS, YOU ARE 
MY SUBORDINATE, I WILL FOLLOW 
YOU”. I found it weird at first but 
after having realized what it meant, it 
became my motivation to do my best 
at work. With his words, I can see how 
much he trusts his people.

It is not just the job that I learned 
here at RFM, but most importantly 
the values that my co-workers taught 
me which will be of great help for my 
growth and development. Working 
at RFM is truly a blessing. I am very 
thankful for the chance to work for 
this company and to work with these 
kind of people. 

shopping places, we normally go 
to Divisoria, Greenhills or visit the 
different bazaars or tiangges that 
mushroom all over the city as soon as 
Christmas approaches. Unfortunately, 
not all items sold in the tiangges are 
necessarily cheaper. Sometimes you 
can find the same items at a much 
lower price in the malls.  Just a few 
months ago, I happened to buy a set 
of alphabet birthday candles for my 
daughter in Greenhills at P130.00. 
A few weeks later, I chanced upon 
exactly the same candles at National 
bookstore selling for only at P30.00. A 
dainty sun dress which sells at P550.00 
at the Mega Mall department store 
is priced at a shocking P1300.00 in a 
tiangge. As for Divisoria, admittedly 
it can be the cheapest shopping 
place on earth, that is, if you are 
willing to compromise product safety 

and durability. Although there are 
government agencies like the BFAD 
or DTI where you can lodge your 
complaint for defective products, it is 
always better to be safe than sorry. At 
the end of the day, the law can only 
punish the offenders. It is still up to 
the consumers to be vigilant of the 
products they buy. 

6. rEcyclE gifTs.  Recycling gifts is not 
necessarily bad. It can happen that 
you may have received a gift which 
is a duplication of what you already 
have, or is something that will never 
be of use to you. Wouldn’t it be better if 
you gave it to somebody who can make 
good use of it instead of the thing being 
just thrown into your box of oblivion 
and hidden for all eternity! There is 
just one caveat though:  if you plan to 
recycle a gift,  remember whom it came 
from. You do not want to be caught 

giving a present to a person who gave 
it to you in the first place. Horrors!

7. EnJOy THE arT Of WraPPing gifTs. 
Gift wrapping is one of my favorite 
activities. I enjoyed it before and I 
still enjoy it now with my toddler who 
helps cut the wrappers into minuscule 
pieces and entangle the ribbons as 
if she were Rapunzel.  While I take 
delight in watching store people wrap 
my purchases into beautiful gifts, I 
prefer doing it myself whenever I can. 
It is almost therapeutic. If you want to 
give real meaning to gift giving, do not 
delegate the task to the sales ladies. Not 
only do you save on wrapping materials 
and fees, you also get to personalize your 
gifts. And one more thing, do not throw 
away unused wrapping materials. Save 
it for next year. 

Happy Christmas.

INSIghtS FroM A NEWbIE
Ponsettia G. Larracas

Junior Researcher- 
RFM Flour Division
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Human life is God’s greatest gift to us. 
God made us alive in His own image and 
likeness. Our lives then, are sacred. Not only 
is human life the most marvelous of God’s 
creations, but God further dignified human life 
by sending His Divine Son to become man and 
share our human existence “And the Word 
became flesh and made his dwelling among 
us, and we have seen His glory, the glory an 
only Son coming from the Father, filled with 
enduring love..” (Jn 1:14)

Respect  and reverence for human life, 
then, is a core human and Christian virtue. 
We discover the true dignity yet fragility of 
our lives as human in learning to respect 
everyone’s life, and to truly care for one 
another. To foster and care for our own life 
and the lives of others is a moral responsibility, 
entrusted to us by God, which we share with 
all persons. 

Red Bull has been living in a 3x3 ft, sort 
of a guard post along Fairlane St. for the last 
4 years and we have not done anything to 
rescue him. The barangays are dragging their 
feet on who has territorial responsibility 
for this poor man. A gov’t agency that is 
supposed to take care of abandoned persons 
has been approached but has flatly rejected 
the plea for them to do something for this 
poor brother. I and some of our Lectors & 
Commentators can only do so much – bring 
him some clothes, especially shorts, which 
do not last long because when he soils any 
clothing he just tosses it out. We learned 
he has been paralyzed after a stroke, so he 
cannot really fend for himself with just one 
good arm.  He has been provided with a pair 
of slippers and a blanket which we hope will 
keep him warm during the chilly nights. We 
can only imagine what happens to him when 
the rains batter his small cubicle, without 
as much as cartons or boards to shield him 
from the onslaught of the punishing rains.

Although we see to it that food is 
made available for him with 3 meals a 
day in collaboration with our canteen 

concessionaire here at ICC, his situation is 
so pathetic, and he needs help so badly, I 
can only pray.  We are trying to convince a 
“home for the abandoned” to take him in but 
there are requirements that have to be met. 
We have not given up hope though.

“you shall not kill” (Ex. 20:13; Dt. 
5:17) forbids direct attacks on human life 
and physical integrity. It thus protects God’s 
gift of life and promotes practical care and 
respect for the life and dignity of all persons. 
We Filipinos generally know the biblical 
background of Cain’s murder of his brother 
Abel (Gen 4:8) Even more relevant is God’s 
solemn warning in his covenant with Noah 
that we will be held accountable for human 
life. Those who shed the blood of another, 
by others their blood shall be shed; for the 
image of God we been made Gen 9:5-6) This 
indicates that the basis for the extraordinary 
value of human life is God. He is the Lord 
and Giver of life, in whom “we live and move 
and have our being. (Acts 17:28)

The basic value behind both the 5th 
Commandment  and Jesus’ basic teaching 
is that God alone is the ultimate Lord and 
Master of life. Since life comes from and 
is sustained by God, it belongs to Him. 
Therefore, we are stewards of life who must 
respect and care fro our own lives and the 
lives of others. Hence, it is not simply a 
question of “not killing” but of protecting, 
promoting, and enhancing the quality of life. 
“God, the Lord of life, has entrusted to men 
the noble mission of safeguarding life, and 
men must carry it out in a manner worthy 
of themselves. Life must be protected with 
the utmost care from the moment of 
conception” (GS 51)

    
Particular Offenses against Life are 

the common vices of alcohol and drug 
abuse, and to a less intensive degree, 
smoking. Medical studies have proven the 
serious injury in terms of physical harm 
and addiction, and psychological and social 
difficulties anddependence, which these 

vices can cause. The quality of life – and 
sometimes life itself – of both the users and 
their family and close friends suffers greatly.  
Abortion, or the deliberate ejection of a 
non-viable fetus from the mother’s womb, is 
strictly prohibited by the 5th Commandment 
as the killing of an innocent human being 
(PCP II 585; CCC 2270-75).  Euthanasia (mercy 
killing) – doing away with the handicapped 
and the terminally ill. (CCC 2276-79). No one 
has the absolute power over life and death 
but God. Suicide –the terrible, unalterable 
act of taking of one’s life, expresses total 
loss of will to  survive. Remember the recent 
news about a woman jumping onto the path 
of an incoming train?  Capital punishment  
has a long history dating from biblical times. 
But in recent times the practice of executing 
those convicted of especially  serious crimes 
has been questioned.  Moral War. PCP 
II  asserted  that “peace cannot be equated 
with the absence of war, nor with a certain 
balance of power. PCP II adds, quoting 
Vatican II, “Peace is likewise the fruit of 
love which goes beyond what justice can 
provide”.  Yet in the final analysis, the real 
peace we seek is the Lord’s because “It is He 
who is our peace.” (Eph 2:14) 

Which brings us to the current 
controversial issue on the RH Bill now being 
deliberated in Congress.  If we truly love 
life and our family, we must be concerned, 
make time to study the many facets of this 
bill for the sake of our children and the 
generations of Filipinos yet to come.  If 
we remain indifferent to this issue, our 
children, the youth will be greatly affected, 
their moral values eroded and our families 
broken apart. 

We, parents will be held responsible 
for our families when we face our Judge. 
The only question asked will be:  How much 
have you loved? 

[With excerpts from the Catechism for 
Filipino Catholics]

THE BEAUTIFUL  GIFT OF LIFE
FooD For thE Soul

Have you heard about the mother who 
tried to “flush” down the toilet her 
newly born baby on a flight from the 

Middle East? What about the mother who 
got herself a C-section and in the process, 
slicing and wounding the baby in her 
womb? How about the woman who flung 
herself onto the tracks of an oncoming train. 
There are many such stories that just show 
how people now have a very low regard for 
life.  Our world indeed is in a great battle 
with the enemy… 

Cora P. Aenlle
Coordinator - Spiritual 
and Liturgical Affairs
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SAlES

PAUL ALLEN M. ESCALICAS
Booking Salesman

August 6, 2012

DENNIS P. NICOMEDEZ
Booking Salesman

August 1, 2012

corP

RICHARD WAYNE P. ONG
SAP ABAP Programmer

August 13, 2012

VINCENT M. CABADING
Distributor Manager

August 2, 2012

Flour

RHANDY C. DARAGOSA
Maintenance Technician 

September 3, 2012

RONNIE U. LERIT
Bundling Clerk
July 16, 2012

CHRISTINE O. VILLAMIL
Junior Laboratory Analyst

August 13, 2012

ALEX S. VALENZUELA
SILO Stock Control/Store Clerk

June 16, 2012

SALVADOR B. BLASCO, JR.
Regional Sales Manager     

RFM Entrepreneur Program
July 23, 2012

cMPc

ROLAND N. MENDOZA
QA Technologist
August 6, 2012

NIñO ANDREE LOUIS E. 
CAGUIMBAL

QA Technologist
July 11, 2012

MArkEtINg

MERYLL LYNN S. CORPUZ
Marketing Trainee

July 16, 2012

M&J

ALDRIN O. MORFE
Production & Maintenance 

Supervisor
August 1, 2012

Icc & Wk MArkEtINg

RUBIE ANNE E. MENDOZA
Sr. Brand Manager

August 1, 2012

ROWELL R. REALIZAN
PPIC Specialist
July 23, 2012

KIRSTEN NICOLE C. YOUNG
Sr. Brand Assistant

July 3, 2012

NORSAN J. CRUZ
Production Operator

June 8, 2012

DESIREE O. ELEJEDO
SAP Encoder/ Warehouse Clerk

July 3, 2012

MARGIE S. CONFESOR
Purchasing Clerk

May 21, 2012

DIANNE C. TORRES
Purchasing Agent

July 3, 2012

WElcoME AboArD Rona Ingrid Mendez
Corporate HR

ProMotIoNS
namE nEW POsiTiOn EffEcTiViTy
FAYE B. MATRIANO
MARY ROSE G. TORRES
ANROE B. EVANGELISTA

MARY GRACE S. YCO
NOEL I. IROG

MIRRIAM S. CASIñO
LEONORE ALVEEN M. RAMOS

AVP -WK MARKETING
BRAND MANAGER
CHANNEL DEVELOPMENT MNGR. - RFM 
ENTREPRENEURS - CENTRAL LUZON
DISTRIBUTOR MNGR. - NORTH GMA
CHANNEL DEVELOPMENT MNGR. - RFM 
ENTREPRENEURS - SOUTH GMA
DISTRIBUTOR MNGR. - BUTUAN & CDO
SR. BRAND ASSISTANT

1-May-12
1-May-12
1-Jun-12

1-Jun-12
1-Jun-12

1-Jun-12
1-Jul-12
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